
INFUSE & 
ELEVATE

HOW TO SEAMLESSLY INTEGRATE 
SPONSORS INTO YOUR FESTIVAL



Who Am I?
❖  An Expert in Sponsorship, Decision Maker, 

Evaluator, Negotiator 
❖ Personally Secured Sponsorship Dollars up 

to $200,000 for one event
❖ Designed and Executed Brand Activations 

for Large & Small events  
❖ Sharing all I know and have learned with 

others to help them be successful!



Looking to secure 
sponsors? We can help!

Sign up here to 
receive this 

presentation & 
join my email list!



OUTLINE FOR 
SUCCESS OF 
INTEGRATIONS

WHAT Is INTEGRATION?

WHY is INTEGRATION of Sponsors 
important to your event?

EXAMPLES of Sponsor 
IINTEGRATION

HOW to INTEGRATE Sponsors into 
your Event



INTEGRATION

creating a 
partnership that 
feels natural, 
provides mutual 
benefit, and 
enhances the 
overall 
experience for 
both attendees 
and sponsors.



REAL RELATIONSHIPS GET REAL 
RESULTS…

SPONSORSHIPS ARE 
RELATIONSHIPS!

Sponsors are 
partners, Not 
funders!

Are your 
sponsors like 
your friends? 



WHY SPONSOR 
INTEGRATION 

MATTERS

Increased ROI (Return 
on Investment)

Audience 
Engagement

Long Term 
Partnerships



LET’S BEGIN 
Approaching Sponsors
Identifying & Leveraging Event Demographics
Building & Maintaining Sponsors

Know Your Audience /Know Your Sponsors





CORPORATE ON-SITE ACTIVATIONS

NC STATE GAME FESTIVAL



WORKING WITH 
CORPORATE ACTIVATIONS



A CHEF’S KISS
NC DEPARTMENT OF AGRICULTURE 

SEAFOOD DIVISION AND COOKING 
WITH THE CHEFS TENT 





CREATIVE 
ACTIVATION 
IDEAS

What is one 
creative 
activation idea 
you have seen or 
used?
  



HOW TO 
DESIGN A 
CUSTOM 

ACTIVATION:

THE 
BREAKDOWN

❖Make sure your Audience and Sponsor Goals    
Align.

❖What is the Sponsor 
Thinking/Wanting/Dreaming?

❖What is the investment of the sponsor?
❖Examine your capabilities to create the activation:
▪Financially?
▪Task Force? 
▪Time?
❖Create the Activation with Sponsor and Marketing 

Team
❖Place deliverables into the Contract
❖Execute



CUSTOMIZED SPONSORSHIPS TAKE TIME-
BUT THE REWARDS ARE HUGE!

IF YOU FAIL 
TO PLAN

YOU PLAN 
TO FAIL!



Sponsors are partners, not 
just funders. Build 
year-round relationships.

PreEvent: Meetings, 
Customization, Pre event 
Spotlight

During: VIP experiences, 
On Site Branding, 
Facilitated Networking

Post Event: Thank you, 
Impact Report, Feedback, 
Keep In touch



Sponsor Impact Report/Proof 
Of Performance 

Key 
Impressions

Engagements Leads

Let the Numbers  Tell the Story!



Having trouble securing sponsors? 
Let us help you!  

Sign up here to receive this presentation 
& receive a monthly newsletter with trends and tips on 

where and how to get sponsors for your event!



THANK YOU!
I HAVE ENJOYED 

SERVING AS YOUR 
EDUCATION SESSION 

LEADER TODAY

QUESTIONS?


