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Award Winning Leader in the Industry

Over 25 years of Experience

Proven Strategies that Elevate your Event

Who Am I?

\/

** An Expert in Sponsorship, Decision Maker,
Evaluator, Negotiator

7

** Personally Secured Sponsorship Dollars up to
$200,000 for one event

*** Designed and Executed Brand Activations for
Large & Small events

** Sharing all | know and have learned with others to
help them be successful!
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WHAT YOU WILL
LEARNTODAY

o What are
sponsorships

Why we have
sponsorships

Intro Deck is NOT a
Sponsorship Deck

How to Design a great
Sponsorship Intro Deck
and more!
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WHATIS
SPONSORSHIP?

A STRATEGIC PARTNERSHIP BETWEEN AN
EVENT ORGANIZER AND A BUSINESS OR
ORGANIZATION, WHERE THE SPONSOR
PROVIDES FINANCIAL ORIN-KIND SUPPORTIN
EXCHANGE FOR BRAND EXPOSURE,
‘ MARKETING BENEFITS, AND ENGAGEMENT

OPPORTUNITIES WITH THE EVENT'S AUDIENCE.

Unlike traditional advertising, sponsorshipisa
mutually’beneficial relationship that enhances o
the event’s success while helping sponsors
achieve specific objectives




WHATDO
SPONSORS
brand benefits to help

them with their goals

in exchange for their

money products or
services




WHY SPONSORSHI
MATTERS ®

HELPS your event!

e Covers Costs

 Can elevate your event

» Sets your event up for
success! O




Merch & Other Revenue
9.1%

Vendor Fees
18.2%

Sponsorship Revenue
45.5%

Ticket Sales
27.3%




Miscellaneous
10%

Staffing/ Operations
15%

Entertainment/Talent
20%

Marketing/Promotions
25%




BEFORE YOU PRICEYO
SPONSORSHIPS

YOU NEED TO DEFINE
WHAT MAKES YOUR
EVENT VALUABLE

ASSETS:

An Assetis
your product
or inventory




Naming Rights to Event

Booth or Activation Space

Digital Marketing

Presenting Rights to Event
Programs, flyers, registration
Traditional Marketing bags or giveaways
Stage Naming Rights

Onsite Sighage Opportunities
Event Collateral

Gathering Place Naming Rights
Sampling Opportunities

Event Tickets

Kids Zone Naming Rights

Category Exclusivity

VIP Experiences

Building or Location Naming Rights
Email or Social Media

Product Sales or Displays



sellyourevent.com

Category Inventory | Hard
Asset
Cost
Naming Rights Event Naming Rights 1 SO
Naming Rights Main Stage Naming Rights 1 $1000 for
Stage Banner
S500 for
Naming Rights Second Stage Naming Rights 1 Stage
Banner
§200 to
Naming Rights Kids Zone Naming Rights 1 Build
Sign
50 for Power
Onsite 10 x 10 Booth Space 30 ?
& Setup
. S50 for Power
Onsite 20 x 20 Booth Space 10
& Setup
Onsite Welcome Banner Logo Inclusion 2 SO
Onsite Special Activation Space Depends Depends
Digital Marketing Facebook VIP Ticket Contest Giveaway 1 S0
Facebook & Instagram Posts Promoting
igi i h
Digital Marketing Sponsor Advertising Content 2/permont SO
Email Blast To Database That Includes
igital i I/per
Dightal:Marketing Sponsor Advertising Content / Pe month SO
Marketing Inclusion in 2 Billboards 2 SO
Marketing Tagged in 200 Radio Ads 2 S0
) ) Advertising Inclusion In The Program $20 for
Onisite Mackeling 1/2 Page Advertisement 10 Printing
Advertising Inclusion In The Program $20 for
te Marketi
S analng Inside Cover & Back Cover (Full Page) 2 Printing
Onsite Marketing Big Screen Second Ads 5/per day SO




SEVIERVILLE

CHAMBER OF COMMERCE

S

WHY AN INTRO
DECK? @
FIRST VISUAL
CONNECTION BETWEEN
THE PROSPECT AND
YOUR EVENT

You only have oné)
opportunity to make a

firet iImyMnraceinn



WHAT'SINYOUR
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Sell Your Event by Teresa Stas




DEMOGRAPHICS

W 15000 _ @
33% e demographics

@72% o ko Tf)pMorkets

Seattie, Washington
Tocoma, Woahington

é $85,000 e

Avg. Househeld Income « Bolse, 1dche '
2$1, 000,000+

ponateg 0 Local Chanties

compelling




MONICA J.
Friday Haadlinar

MIKE RUIZ

Saturday Haadlinar

STACY HERRERA
Sunday Hoadlinar

THE LINEUP

$250,000

Advertising Budget

40°

Emall Database
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additional
inclusives
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PARTNERING WITH X¥Z FESTIVAL HAS —
DOUBLED OUR cuomoven THE

LAST TWO'YEARS. OUR SPONSORSHIP'

WITH THEM HAS BECOME AN INTEGRAL

._; pAnT IN OUR MARKETING PLAN FOR Te St I m o n I a I
, v!annus11>¢u:nme.'

Lc oy Dan Wilkams

123 Brand

AN
OPPORTUNITIES

Ll
-
- 1‘\\5;!;‘E!1t!; 1!3&. ‘dNU'l l-’
o Tithe & Praaeniting Seorsorstup ’
* Inciuson Hacho Commancias -
o Companyy Name & Logo on Wealats

o Dot AcChwwrtsung

Inciuding Socisl Meadias Posts & Ermasl Nevwsietter . \\
AT rtzaserearits
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Y | INTERESTED IN
* 30D Second Commeartias o ) S¢» ' -
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BECOMING A PARTNER?
Sanner placement race the van e 9 M—
* LOgO  iumon i SEage Sorarma . '

o On-Site Actbwatbom

o Frociact Duagiers & Mamciouts

s

YOU CANFIND ON CANVA

COPY OF AN INTRO DECK
TEMPLATE
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Can’t "bear” it any longer
to partner with us?

»
3 CONTACT US AT:

www.NCBearFest.com
252-793-6627
Info@NCBearFest.com

000 ncbearfest.com




Media & Advertising Opportunities:

9%, Regional & Statewide

. - Award Winning Festival - Corporate Logos on TV Tags
% FREE ADMISSION - VIP Venues
- Database gathering
. - Make the main stage yours!
W FREE PARKING LE] - Vip Deck Seating for Reflections on the Roanoke
- Optimum Banner Placement (with banner provided from business)
- Premium Marketing Space to reach out to Festival Attendees
- More to fit your specific marketing profile and branding goals and objectives
3 - Custom Activations Available
- : - Logo on electronic Ticketed events
Bear-ly a snap shot of 30+ activities - Radio Ads
- Digital Opportunities for Giveaways and Announcements
- Guided Black Bear Tours

- Lazy Bear River Tubing on the Roanoke

- Reflections on the Roanoke (Largest Most Spectacular Fireworks
on the Water in Eastern NC)

- Baby Bear Dress Up Contest

- Main Stage with Lots of Music Genres Atteﬁdees
« Run with the Bears 5K 30.000

- Black Bear Theater Social Media
§ - Papa Bear Classic Car Show ; i Female Avg. Age:

§ - Pontoon Boat Rides on NC's Amazon . : 44 /60% atte €) 13,542 likes

© . Tethered Hot Alr Balloon Rides Male Avg. Age: ® 997
" - Food & Craft Vendors 42/40% attendees o 102

- Army Golden Knights Skydiving Team Average Age: 25-34 years old

- Ed's Dinosaur’s Live . AVG Household Income:S75K 0 New platform to reach more fans

And Much More we can bear-ly name it all? m Employed Full time/Married/Families
Our fans come from all over North Carolina

«: and 25 other states to visit our bears! < -
2 2 i % «: & o

Here 1s how our fans look:




| Event Marketing ). =

SEVIERVILLE

CHAMBER OF COMMERCE

$30,000 in

s Barbeq!n Society

40+ Live Perf;

u =

hip Cookoff

30+ Cook Teams

Ymances

3.6 People
Per Party

FREE Admission & Concerts { 60% Out-of-Town
40% Local

2025 Entertainment Lineup
Regional & International
A R H Y F L E E T Award Winning Festival

ARTON |
ANGERS EVERETTE

CALAMITY JANE % AWARDS
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WANT MORE
SPONSORS?

THE CONCLUSION

Sponsorships can help offset your

expenses and help give your event
credibility.

RO.DECK is your first

notential Sponsor
OOL to build better

Refer to the at toincludein

Events & Sponsorship

= — CONSULTING — =




Grow your event
and sponsors one

step at a time.

Stephanie Mclintyre, CFEE




Events & Sponsorship
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THANK YOU

IT HAS BEEN AN HONOR SERVING AS YOUR
EDUCATION SESSION LEADER TODAY!

ANY QUESTIONS? ‘




