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Conducted economic impact studies for:

Mudbug Madness Festival Suwanee Fest

Red River Revel Arts Festival Franklin Main Street Festival
Louisiana State Fair Horseshoe Riverbend Festival
Independence Bowl Taste of Country Festival

Bass Master Classic Sugar Land New Year’s Eve Celebration
Shreveport - Bossier 4th of July Celebration Sugar Land Wine & Food Affair

Let the Good Times Roll Festival BBQ, Boogie & Blues Festival
Rendezvous of the Red Johns Creek Arts Festival

Saint Charles Christmas Traditions Saint Charles Legends & Lanterns
Saint Charles Festival of the Little Hills Pilgrimage Music & Cultural Festival
Saint Charles 4th of July Celebration Mule Days

Saint Charles Oktobertest Franklin Rodeo
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Why Do an Economic Impact Study?




Why do an Economic Impact Study?

It shows return on investment.

RO




Why do an Economic Impact Study?

Police/Fire
Public Works & Waste Management
Public Space
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Why do an Economic Impact Study?

It's an effective method for attracting sponsors.

$$$ = SPONSORS




Why do an Economic Impact Study?
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Why do an Economic Impact Study?

Sponsorship Key Performance Indicators (KPls)

» Attendance
* Demographics
* Return on Investment (ROI) or Return on Objectives (ROO)
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If you want to stand out from the
crowd, give people a reason not to
forget you

Pichard Bransen
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Why do an Economic Impact Study?

It engages existing partners and businesses and

shows them the overall benefit of getting involved.

"Events do not help my business”
Yeah Rignt!




Why do an Economic Impact Study?

Gain knowledge of your event customers for
event improvements and future marketing.




Why do an Economic Impact Study?

It provides benchmarking for tracking

event year-to-year success and growth.




How to Report?
The Classic Debate




How to report?
The Classic Debate

Indirect Spending
VS.

Direct Spending
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How to report?
The Classic Debate

Indirect Spending reports the “ripple effect”
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How to report?
The Classic Debate

Direct spending measures reported or
projected spending by festival & event goers.

Hotel $348,547.60
Meals $1,201,464.08
Transportation $475,664.96
Entertainment $164,022.40
Shopping $1,910,860.96

Est. Economic Impact $4,100,560.00
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Additional Reporting
Non-Profits

Report additional $$%'s raised for Non-Profits
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The Fundamentals
of an
Economic Impact Study
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The Fundamentals of an Economic Impact Study

Key Questions to Ask

* Party Size

* Past attendance

* Place of origin

* Overnight stay

* Intent to shop and dine
* Spending

* Demographics
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The Fundamentals of an Economic Impact Study

Questionnaire Design

 Keep it SIMPLE - Think Aunt Bethany




The Fundamentals of an Economic Impact Study

Questionnaire Design

» Use closed-ended questions
* Limit the number of open-ended questions
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The Fundamentals of an Economic Impact Study

Key questions to ask yourself:

Who's going to administer the survey’s
* Volunteer or Paid?
* Electronic or Paper?

Who are we interviewing?
* Random sampling ot attendees
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The Fundamentals of an Economic Impact Study

Where are the interviews taking place?
* NOT next to stages

* High traftic areas
* Areas where people are waiting and/or sitting

Incentives or no incentives?
* Depends on the survey length
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The Fundamentals of an Economic Impact Study

Collection

» What's the right number of completes?

C CHANDLERTHINKS Chandlerthinks.com



The Fundamentals of an Economic Impact Study

Attendance numbers are

CRITICAL

to determining economic impact




A Simple Formula




The Simple Formula:

Determine the estimated overall reported spending ($35,000)

divided by

Determine the total number in the respondents party (750)

Average Per Person Spending ($46.66 pp)
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The Simple Formula:

Average Per Person Spending ($46.66) x Estimated Attendees (25,000)

Estimated Economic Impact ($1.16 million)

(Daytrippers vs. Overnight Visitors)
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Merchandising your results
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It is important to note that the inclement weather hampered the event.

All reported numbers are from the 2021 PumpkinFest Economic Impact Study administered by Chandlerthinks — Franklin, Tennessee.
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All reported numbers are from the 2021 Main Street Festival Economic Impact Study administered by Chandlerthinks — Franklin, Tennessee.
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Report examines Main Street Festival's economic
impact
Posted: Toesday, July 8, 2014 10:55am

in s 320d year, downtown Frankiin's Main Strect Festival anracied 125,000 anendecs and
gencrated ncarly $3 mallson in economee mpact, according fo a stedy conducted duning the event

i late April asd planncd 1or reicase this weck

ihe free sareet festival, produced by the non-profit Hernmage Foundation of Frankin & Willlamson

County, has long been recognized as a favonite in the Southeast

A survey of 432 respondents indicated that while the majonty of attendoes reside i Willaamson
Davidson and Rutherford countics, approximately 28 percent came from outside the arca,
including states such as Alsbama, Anzons, Colorado, Flonds, Georgaa, New York and
Peansylvania. A reported |2 percent stayed overnight while vissting the Franklia arca, with 30

percent of those staviag three nights or more

“We wanied 10 gauge the impact of what this festival means 10 Fraaklm and Williamson County
and this stedy has provided some mmportant insight.” said Mary Pearce, executive director of the
Hentage Foundation, “We're very picased by e findings, bt not necessanly surpnsed - people
from all over 100k forward 10 the Masn Strect Festival cach year, and we're locused on contznually

enbancing the expenence.”
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Questions?




Thank Youl




greg@chandlerthinks.com
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